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Absolute and Comparative Advantage
The United States
One of the products that have provided the United States with an absolute advantage in trade is fast foods. The United States is known for producing a lot of foods especially the junk foods for its population such as the youths. Every nation has a commodity that it may consider as an absolute advantage. In a comparison of how often Japan and America produces cars, it can be asserted that Japan requires six units of labour to produce one car. On the other hand, the United States requires eight units of labour. In other words, this shows that Japan has an absolute advantage in the production of cars while the US has an absolute advantage in the production of food. According to Low (2016), oil products such as petroleum and gasoline are also products that provide America with an absolute advantage in trade since they are profit-oriented.
Based on the comparative advantage, the concepts and opportunities for costs are the main components. Two products that have provided the United States with a comparative advantage in trade are second-hand clothes and technological devices (Feenstra, 2015). The United States is known to sell second-hand clothes at cheap prices to many third-world countries hence accumulating a lot of profit. Technological devices such as televisions are also clarified under the comparative advantage since they are sold in bulk hence leading to accumulated revenue.
China
Some of the products that have provided China with an absolute advantage in trade come under the construction firms. Products such as drilling and drainage machines are part and parcel of the constructions innovations in China. China’s constructions may not be the most innovative but they can come up with multiple infrastructures at a relatively-low cost compared to its competitors (Balassa & Bauwens, 2014). This makes a lot of people prefer buying construction and related products in china. Concerning the comparative advantage in trade in China, both low technologies (LT) products and medium technology products (MT) are produced. These products offer large competition against those from the US since they can be afforded by average people with less income. Hence, these products have a greater comparative advantage in the world market. 
Saudi Arabia
Products that have provided this country with an absolute advantage in trade are crude oil and corns. Saudi Arabia has the largest manufacture of rudimentary oil globally and also the largest crude oil export country. Corns are also produced by Saudi Arabia in large quantities to an extent of doubling sales of the United States in the wider markets. Based on the comparative advantage in trade, the examples mentioned above may also apply here based on the resources used to achieve. Saudi Arabia can produce oil and corns with fewer resources compared to a nation like the USA. This may be as a result of labour, factors of production, sales and raw materials among others. 
Corruption may prevent the United States from achieving absolute and comparative advantages. Corruption may prevent production as well as manufacturing processes since the raw materials are looted. In addition, the export and distribution is stagnated as a result of corruption vices. As a result, the local and international demand is not met since there is poor management. According to Balassa & Bauwens (2014), high inflation rates may also limit the United States from achieving both the absolute and comparative advantages. High inflation rates cause unregulated patterns in the market hence discouraging consumers as a result. 
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